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About the author

pPaul Karasik is one of America's leading business
consultants and lecturers. His list of Fortune 500
clients is a Who's Who of American business. An
award-winning salesman who speaks from 18 years
of personal experience, Karasik is president of The
Business Institute, a sales and management training
company that annually trains thousands of men and
women. He is also president of the American Seminar
Leaders Association and author of two books, Sweet
Persuasion: The Illustrated Guide to Closing the Sale
(Simon & Schuster) and How to Make It Big in the

Seminar Business (McGraw-Hill).

Products and services offered by Paul Karasik:

e Keynote Speeches
e Motivational Programs

e Sales Training
e Audio and Video Learning Systems

e Customized Sales and Management Training

For more information on how Paul Karasik can

increase your profession

The Business Institute
899 Boulevard East, Suite 6A
Weehawken, New Jersey 07087

Phone (201) 864-9149 or Toll-Free (800) 735-0511
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Unparalleled Management
Success

Positive relationships are productive relationships, and the manager
who knows how to stir the emotions of others and foster cooperation
among staff and colleagues is a person who can get any job done.

Now one of America's leading business consultants and lecturers
shows you exactly how to influence and motivate other people —
subordinates, co-workers, friends, even bosses — to get them to
buy into your ideas and follow your leadership.

SWEET PERSUASION gives managers a powerful, often overlooked
key to achieving professional (and persnnal) success. It could

be the most important management taul ynu*ll ever own, providing
you with: kT R
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